
SYLLABI FOR OPEN COURSES (For Students from Other Departments) 

BCM5D01 E-COMMERCE 
Lecture Hours per week: 3, Credits: 3 

Internal: 15, External: 60, Examination 2 Hours 
Objectives: 

> To enable the students to understand basics of E- Commerce. 

> To Gain a practical orientation to E-Commerce and E- Business management. 

Module I 

Introduction to E-Commerce: Meaning and concept - E-Commerce v/s Traditional Commerce 
- E-Business &. E-Commerce - History of E- Commerce - EDI - lmponance, features & 
benefits of E- Commerce - Impacts, challenges & limitations of E-Commerce -Supply chain 
management & E-Commerce - E- Commerce infrastructure - Business Models of E -
Commerce: Business to business - Business to customers -customers to customers - Business 
to government - Business to employee - E - Commerce strategy - Influencing factors of 
successful E- Commerce. (20 Hours, 20 marks) 

Module II 

Marketing Strategies & E - Commerce: Website - Components of website - Concept & 
designing website for E- Commerce - Corporate website - Portal - Search Engine - Internet 
advertising - Emergence of the internet as a competitive advenising media - Models of 
internet advertising - Weakness in internet advertising. (18 Hour, 10 marks) 

Module III 

Electronic Payment System: Introduction - Online payment systems - prepaid and postpaid 
payment systems - E-cash - E- cheque - Smart card - Credit card - Debit card -Electronic 
purse - Security issues on electronic payment system - Solutions to security issues -
Biometrics -1ypes of biometrics. (10 Hours, 10 marks) 
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